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Abstract





The practice of opening private gardens to the public has received little research, compared with other type of attraction and open spaces in Great Britain. This paper presents history in garden opening in Great Britain, that has now been recognizes as the part of life of many garden owners and seen as a new tourist attraction. Owing to its scale and national prominence, the NGS was used as the basis for exploratory research focusing on smaller domestic private gardens in suburban or village settings, principally where ‘clusters’ of gardens open simultaneously. The NGS, a charitable trust founded in 1927, has strongly influenced the expansion of the number of private gardens open to the public. Garden opening has become a traditional way of raising money, first for the Queen's Institute, and later for many charities including Marie Curie Cancer Care, Crossroads Care; Help the Hospices and Macmillan Cancer Support 
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Introduction 





“Gardens have special meaning. They are powerful settings for human life” (Francis & Hester, 1990:2). Garden ownership in Britain has expanded to the point where there are now over 20 million private gardens – by far the highest number per capita of any nation in Europe – and gardening is the nation’s most popular and widespread leisure activity (Alfrey, Daniels,& Postle, 2004). Gross and Lane (2007) estimate that 67% of British population have gardening as a hobby. Created domestic gardens are regarded as an element of personal territory, expressing a personal taste, preference as well as a form of display (Gunter, 2000). The growth of charity openings with the emergence of the National Garden Scheme (NGS) in the 20th century (Hunningher, 2001; NGS, 2012) has created a relatively new tourist attraction from a wide range of domestic gardens that became, more accessible, offering more information and garden ideas in comparison with historic gardens and country-house estates, about which more is known (Connell, 2004a). The opportunity to look around an otherwise private sphere (Bradley–Hole, 1996) attracts according to the NGS (2012) more than 750 000 visitors every year.


	The role of the domestic garden and consumption of private garden space has emerged as a area of research for sociologists. The domestic garden is seen as an ordinary everyday space, attached to the home, “where plants are grown and other materials arranged spatially” (Bhatti & Church, 2000: 183). It plays an important role in the enjoyment of leisure time (Bhatti & Church, 2004) and serves as a local link to nature that provides a restorative experience (Kaplan & Kaplan, 1989). The garden is also viewed as a private re- treat; a setting for creativity; a social place for sharing with others; a connection to personal history; a reference point of identity; a status symbol (Bhatti & Church, 2000) and vital expression of popular culture (Hunt & Wolschke-Bulmahn, 1993). It could be seen as a good point of social contacts ‘over the wall’ (Bhatti & Church, 2004) and a forum for family (and friends) to interact (Alexander, 2002). 


	In addition to the private leisure possibilities, domestic gardens may be seen as a relatively new tourist attraction, more accessible for more people, offering more information and garden ideas in comparison with historic gardens and country-house estates, about which more is known (Connell, 2004a). According to Evans (2001), during 1999 approximately 16 million visitors visited 400 gardens in Britain, and gardens enjoyed the highest growth of any attraction sector that year. Every year the National Gardens Scheme (NGS) across England and Wales opens more than 3700, mostly small and private, gardens; and welcomes more than 750,000 visitors (NGS, 2012). The British Red Cross and the Royal National Lifeboat Institute have similar schemes (Fox & Edwards, 2008). More locally, a number of individual villages have opening schemes, usually for charity, which match the NGS approach. 





�





Fig. 1.The information about garden opening are seen everywhere and  all gardens participating in NGS garden opening are marked by Yellow balloons. Photo by Athor.





National Gardens Scheme 





	The National Gardens Scheme was founded in 1927 to raise money for the nurses of the Queen's Nursing Institute (QNI) by opening gardens of quality and interest to the public. Every year NGS gardens across England and Wales welcome about 750,000 visitors. Most gardens which open for the NGS are privately owned and open just a few times each year. Some gardens open as part of a group with the whole community involved.


	Since its first opening the NGS has been trying to encourage owners to open their gardens for “Charity's sweet sake” (Atkins, 2001). Hundreds of gardens in England and Wales were presented to the pub- lic in a book, Making Gardens (Cunningham, 2001), “a mine of vital information for every gardener”, where practical advice gleaned from NGS gardens and garden owners were presented to encourage the contemporary gardener. Garden owners wishing to participate in the scheme have to meet certain criteria, and only gardens considered to be of quality and interest are selected (NGS, 2012).The NGS publishes The Yellow Book, a guide to over 3,800 gardens - the so- called ‘bible’ of garden visiting (Fig. 2).
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Fig. 2 The Yellow book, “Bible” for garden visitors. Photo by Athor.








Garden interest – a leisure occupation


For hundreds of years, members of the aristocracy and gentry had kept estates on the edges of London used for hunting, temporary courts or as retreats from London’s affairs (MODA, 2007). Small estates of villas were being developed probably during second half of the seventeenth century surrounded by gardens, and these that became a middle-class symbol of status and wealth (Whitehand & Carr, 2001). Many of the wealthiest members of the middle class were moving out of cramped and unhealthy inner-city areas (Constantine, 1981) and began to settle on the urban fringe (MODA, 2007) in large detached houses in neo-Tudor styles (Betham, 1934, pp.206-218) in the suburbs that were depicted as a retreat from the intense, stressful life of the city, enabled its residents to return to a bygone, buciolic era (Gold and Gold, 1990). In order to establish themselves in society they began to emulate the upper-class traditions of creating gardens, which had been intended for the ostentatious displays of wealth and good taste (Constantine, 1981). Gardens were planted in ‘formal Victorian suburban tradition’ (Turkington, 1995) seen as moral space, as pedagogical devices for children (Davidoff & Hall, 1994). Much of the work in garden was done by the owners as a means of ameliorating any sense that leisure time could be tarnished by idleness (Taylor, 2008).


Although the number of gardens and amateur gardeners increased considerably in the nineteenth century, the evidence overwhelmingly shows that, as a recreational activity, gardening was limited almost exclusively to the rural and urban elites (Constantine, 1981; Whitehand & Carr, 2001; Stone, 2003). Since at least the sixteenth century, the creation and enjoyment of gardens had been a leisure occupation of the aristocrat, squire and rural cleric (Constantine, 1981). The first country villas for the well-to-do middle class were probably built during the second half of the seventeenth century (Whitehand & Carr, 2001) and many of the wealthiest members of the commercial and professional middle class were moving out of the cramped and unhealthy inner-city areas (Constantine, 1981). By the early-nineteenth century small estates of villas for middle-class families were being developed on several city peripheries (Whitehand & Carr, 2001), surrounded by gardens that became a middle-class status symbol (MODA, 2007) to demonstrate their developing wealth and status. A new urban middle class began to emulate the upper-class traditions of creating gardens, which had been intended for the ostentatious displays of wealth and good taste. Although the middle class did use the size and appearance of their gardens for design, they were principally formed as closed and private preserves away from the public gaze (Constantine, 1981) where moral family ideas could be fostered (Taylor, 2008).


By the end of the nineteenth century, ideas of improved working-class housing were becoming linked to what had previously been a notion of middle-class suburban living. There were the beginnings of spacious estates of mainly detached and semi-detached houses with front and back gardens, separated from the road and often from another, without any connection with neighbours (Stone, 2003). Gardening had become a major leisure activity no longer confined almost exclusively to the middle class (Constantine, 1981) and suburban gardens were created as a complex organization of trellises, sheds, fences, hedges and drifts of fallow and planted soil (Stone, 2003).


After the First World War low density development peripheral to cities had been seen by the government as a release from nineteenth-century overcrowding and single family house and private garden became the accepted norm of local authorities and private-enterprised builders alike (Whitehand & Carr, 2001). The private garden offered greater opportunity for individual expression and for the first time in hoses below gentry level, there was space which could be entirely given over to leisure (Roberts, 2007).Gardening, became conceive as an appropriate home cantered recreation that could reduce the public forms of working class leisure, such as violent sports, wakes and music halls (Bailey, 1978): seasoned, according to leisure historians (Constantine, 1981, 390) “by drinking and gambling”. Gardening was morally cleansing attribute for both mind and body (Taylor, 2008) Encouraged by moral imperatives seen in middle-class gardens, the landowners were motivated to attach gardens to cottages in modern villages (Constantine, 1981) and to houses on the expanding urban fringe. 


Development and improvement in the national housing stock by 1939 had opened up opportunities for more, especially suburban, living (Constantine, 1981; Whitehand & Carr, 2001). Between 1919 and 1939, four million new homes were built in Britain (Clapson, 2000) and significantly, most had private gardens Gardens were transformed from high to low maintenance, from labour-intensive seasonal bedding schemes and highly manicured bowling-green lawns to ‘naturalistic’ perennial borders (Hunningher, 2001) inspired by local parks or, more recently, garden centres (Taylor, 2008). Today Britain has an unusually high level of houses with private gardens. According to MINTEL (2003), there are 20.2 million private gardens and almost every second adult (49%) in the country regularly participates in gardening activities. Bhatti & Church (2004) state that participation in gardening is strongly influenced by age and it is identified as a leisure pursuit predominantly by people over 60. For example, only 20% of 20-24 year olds gardened on a monthly basis compared to 61% of 60-69 year olds (Bhatti & Church, 2000).





Gardening lifestyle 





New magazines appeared to feed the growth in gardening interest. Some, like Homes and Gardens and Amateur Gardening, catered for the traditional exclusive middle class; while others such as Popular Gardening and Home Gardening had do-it-yourself tips and free advice for working-class readers (Constantine, 1981). Newspaper editors also recognised an increasing popular interest in gardening, and regular columns were published, for instance in the Daily Express from the 1920s (Constantine, 1981). As further recognition of the passion for gardening, the BBC broadcast gardening talks by Mrs Marion Cran in the 1920s and by C. H. Middleton in the 1930s. BBC television’s Gardening Club began in 1956 and attracted more than 3 million viewers by 1963 (Pimlott, 1964).  The radio audience question show ‘Gardeners’ Question Time’ began in 1947 (BBC Radio 4) and the television ‘Gardeners’ World’ in 1968 (BBC); both are still being broadcast. In the 1970s the number of column inches devoted to gardening in national newspapers and magazines seemed to double and books on gardening began to compete with cookery books in popularity (Atkins, 2001). People inspired by TV garden lifestyle programmes and magazines were trying to re-create their gardens (Constantine, 1981): this became the subject of intense focus in late 1990s, when garden lifestyle programmes were particularly prolific and the popularity of garden magazines was been rising (Taylor, 2008). For example, the MINTEL Home Interest and Gardening Magazine report (2000) shows that the number of titles grew from seven to twelve between 1995 and 1999, and spending grew from £18.57 million in 1995 to £30.20 million in 1999. Lifestyle programmes appealed to the audience by showing lucrative individual projects such as ‘Ground Force’ (BBC, 1997-2005) and its spin-off ‘Charlie’s Garden Army’ with Charlie Dimmock (BBC, 1999), presenting garden renovation and design ideas (‘Homefront in the Garden’, BBC, 1996-2000) or experts helping amateur gardeners to transform their rundown gardens (‘Real Gardens’, Channel 4, 1998-2000). The garden retail sector grew steadily during the period and consumers were purchasing more garden goods (Taylor, 2008). Schools for garden design were proliferating and courses were being offered in every adult education institute (Hunningher, 2001). Gardening has been turned into one of Britain’s hottest fashions and become a nationwide talking point (Taylor, 2008). The growing number of people participating in gardening as a leisure pursuit, the rising popularity of lifestyle and gardening television programmes, and increased coverage of environmental issues in modern media have also been linked to the increasing popularity of garden visiting (Connell, 2004a). 





Garden opening in Great Britain





Garden visiting and consumption are not new post-modern phenomena, but have evolved over several centuries (Connell, 2005) and originated as an elite pursuit long before such visiting became a popular and widespread activity (Towner, 1996). The origins of present-day large schemes of garden visiting can be traced back to the early-Victorian period, the first age of mass country house visiting (Mandler, 1997). Prior to this, garden visiting was mainly for leisure and social purposes, where the upper class met their friends and many cultural events took place (Towner, 1996; Girouard, 1978). Gardens created in the eighteenth century, such as Stourhead (Owen, 1998), were major attractions of their time – but amongst a narrow social elite (Tinniswood, 1998).


The identifiable early attempts at managing visitors in historic gardens are seen around the 1870s, in the peak era of historic house visiting (Mandler, 1997). The increased transport facilities offered by railways – ‘the cheaper travel for ordinary people’ (Patmore, 1983) – allowed to people to escape the built environment and to undertake leisure activities in rural areas (Billinge, 1996). Large populations had potential access to country houses and gardens around the major cities, such as Chatsworth House (Derbyshire), Alton Towers (Staffordshire) or Tatton Park, Alderley Edge and Dunham Massey (Cheshire) (Mandler, 1997). Workers able to take Saturday afternoons and Sundays off were seeking  more opportunities for leisure and paid holidays, which became widespread from the 1920s and 1930s (Patmore, 1983). 


Reasons for opening country houses with gardens have evolved from benevolence to financial necessity for many country house owners, as estate assets have required further mobilisation to generate income for maintenance and conservation (Connell, 2002). During the twentieth century the number of gardens open to the public expanded with the introduction of the NGS (see below) and the ‘Gardeners’ Sunday Scheme' (Hunt, 1964). In 1927 owners of fine gardens were invited to open them for charity on one day by the Queen’s Nursing Institute (QNI). The idea to open private gardens was one of the initiatives to raise money for a District Nurses Service. Twenty-seven gardens (mostly those handed down with estates through the generations: Atkins 2001), were opened to support the charity. This event was so well supported that the Committee of the QNI decided to continue the scheme throughout the summer of 1927 and nearly 164 000 people took advantage of the opportunity to enjoy gardens that had never before been open to the public (Atkins, 2001). 


With increasing personal mobility, mostly from the1950s when there was a noticeable growth period for private vehicle ownership and wartime austerity had ended (Patmore, 1983), and day trips within reach, garden tourism became accessible to all (Mandler, 1997). People travelled further, and visited gardens seeking inspirations and ideas. The NGS has been transformed from the opening of modest numbers of large-scale gardens for the benefit of a single charity, into the current scheme which includes small private plots behind terraced houses, additionally supporting local charities specified by the garden owners (Hunningher, 2001). Atkins (2001) suggests that Room Outside, published by the garden designer John Brookes in 1969, spurred this revolution, encouraging people to think of their garden as an outdoor room, and involving an outing to some well-known smart gardens to seek inspiration. The evolution of gardening as a boom activity in British society seems to have affected the number and nature of gardens open to the public (Connell, 2004a). In the 1970s many garden owners offered to open their gardens, rather than waiting to be invited (Atkins, 2001). In 1982 the English Tourist Board’s English Heritage Monitor (Hanna & Hall, 1982) suggested that more than 2000 gardens were open; and that the number of gardens in the National Garden Scheme had expanded (to about 1440 gardens according to the NGS in 1980). For Evans (2001), most of the garden visitors own their own garden and Littlejohn (1997:170) suggested that visitors are oriented mainly to flowers – visiting to see whether the flowers in other gardens are more varied and impressive than theirs: “Most English visitors, being flower gardeners themselves, come to see if your flowers are more varied and impressive than theirs".
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Fig. 3. Garden visiting is pleasure not just for visitors, but for owners as well.On the picture you can see the Four Seasons Garden in Walsall, Photo by Athor.





Conclusion


	As a particular type of public space, the potential of private gardens open to public has not been investigated thoroughly. Gardens offer an opportunity where people from different backgrounds can participate in this activity. Garden opening might also be seen as a way of communicating within a town, suburb or village. In this way private gardens are powerful tools for creating community. This phenomenon also helps to change current understanding of middle-class gardens, when private gardens are not just enhancing life of the garden owner and the immediate family or close friends, but could serve as a tool to improve the life of local people and visitors. Such gardens may support the development of social ties and community in inner cities and rural areas. Neighborhood spaces, gardens in particular, provide opportunities for social interactions that may help residents to develop their relationships and to form community and support community life. 


Such gardens are, by definition, owner-designed and therefore of little on no economic value to the designer. Yet they reveal unusual elements, and can spread the gardening idea further. The NGS has strongly influenced the expansion of the number of private gardens open to the public and garden opening has become a traditional way of raising money for many charities including Marie Curie Cancer Care, Crossroads Care; Help the Hospices and Macmillan Cancer Support. This way of charity support has been promoted across the UK trying to cover all counties and to spread the idea in every village. Owners can be nominated by themselves (or by friends) or they are directly asked by the NGS county (local) organizers: this is seen by owners as an appreciation of their hard work, offering them to be a part of a group with generous aims and to be a living example of a working charity scheme.


Future garden openings might need to deal with a rising number of immigrants whose gardens might not be designed within traditional English garden aesthetic standards. People moving to the UK bring cultures, habits and gardening culture. They leave behind their homes and gardens, and some might rely on creating new gardens here. It is suggested that the proportion of White English, Welsh, Scottish and Irish-born citizens will decline from the current 80% of the total to 59% by 2051 (Coleman, 2010). This change can influence small garden tourism and further re- search should be therefore be aimed towards local people and their attitude to small private gardens open for charity, taking into account issues of ethnicity and religion. Small private gardens might serve as a presentation of different cultures, helping to integrate other nationalities. Denying these new communities and their gardens ability to open for the public could lead to segregation of ethnic groups. 
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